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Outline 

• Overview

• Assumptions & Facts about Women & Giving 

• Understanding Giving Behaviours & Attitudes

• Developing a Strategy about Women & Giving 
for your institution 



Source: https://www.donorrelationsguru.com



ASSUMPTIONS 
& MYTHS 



Facts &/or Assumptions

1 We’re a boys’ school/college so women don’t need 
to be factored into our planning 

2 Women are not as philanthropic as men

3 Women defer to their husbands/partners in 
charitable-decision making

4 Women don’t give big gifts

5 Women are afraid of outliving their resources

6 Women aren’t asked to give



RESEARCH & FACTS



Debunking the myths 

Research indicates:
• ATO Data (more women give, women give a higher % 

of their income…)  global trends…
• Women are philanthropic – female-headed 

households give more than male-headed households 
in almost every income group and across marital 
status



Source: Koda A Snapshot of Australian Giving 2018  



Debunking the myths 

• Women are deeply involved in household philanthropy

• Older women, in particular, are philanthropists – Baby 
Boomer and older women are more likely to give than 
their male counterparts at all income giving levels (Baby
Boomer and older women in the top 25% of combined 
income and assets give 156% more to charity than men)

• Data affirms that women also give big gifts 
(www.milliondollarlist.org)

http://www.milliondollarlist.org/


Debunking the myths 

• Women live longer than men, so will end up in charge of 
much of the anticipated intergenerational transfer of 
wealth expected over the next 50 years 

• Women are responsible for over 80% of all consumer 
purchases 

• Women's education and income continues to rise 

• 48% of the current Australian workforce are women 

• Women's median income has increased by 60% over the 
past 30 years 



And some further considerations 

• Women give more than men to education
• Women believe in the power of education
• Women want information, connection and to 

genuinely understand the real need 
• Women are less influenced by peers
• Women are more likely to give to groups where they 

serve as a board member or volunteer
• Many wealthy women have never been asked 

properly

Source: Women’s Philanthropy Website



And some barriers…

Source: IUPUI - Women’s Philanthropy  Institute  



ATTITUDINAL & GENERATIONAL 
DIFFERENCES



Source: IUPUI - Women’s Philanthropy  Institute  



• Women are more likely to have a mission statement or a 
set of articulated goals to guide their giving

• Men are more likely to prefer to make gifts that address a 
nonprofits long-term needs



Generational values 



Generational Views…



Guardianship Attitude
Women see their role as 
being one of protector of the 
resources entrusted to them 
– either for their future 
needs or for those of the 
next generation who will 
inherit it

Women are financially 
literate with a clear 
understanding of their worth 
in earned dollars. They are 
confident that wealth is not 
a finite resource.

.

Engaging Women as Donors

Ownership Attitude



WOMEN’S 
MOTIVATIONS 

& INFLUENCERS  



THE SIX C’s: Women’s 
Motivations for Giving
• Commit: Women commit to whose vision they share and 

often where they have volunteered

• Collaborate: Women prefer to work with others as part 
of a larger effort

• Celebrate: women seek to celebrate their 
accomplishment, have fun together and enjoy deeper 
meaning and satisfaction of their philanthropy 



THE SIX C’s: Women’s 
Motivations for Giving
• Create: Women want to create new solutions to 

problems. Women like to be entrepreneurial with their 
philanthropy

• Change: Women give to make a difference. Women are 
less interested in providing unrestricted support to 
preserve the status quo

• Connect: Women prefer to see the human face their gift 
affects



DEVELOPING A 
STRATEGY 



Using the Cs



Engage, involve…

• Working groups, committees, networks…

• Volunteers (archives, alumnae, parent…)

• Focus Groups

• Giving Circles

• Special Events

• Dedicated goals

• Stewardship 



Focused conversations 
Questions about their philanthropy as individuals:

How did you learn your philanthropy?
What does being a philanthropist mean to you?
How do you plan your philanthropic giving?
What do you hope to accomplish with your money during your lifetime?

Questions about the organisation:
What do you like about our organisation? 
What do we need to do to improve the organisation?
What characteristics of an organisation are important to you?

Questions about being asked for a gift:
How do you prefer to be approached for a contribution?
What kind of approach do you like the least?
What kind of recognition is important to you?



Developing your strategy

Note two actions that you will take at your institution in the 
light of this discussion:

 1
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Next steps to develop your strategy 

Detailed handout from The Fundraising School, 

Lilly Family School of Philanthropy, to take away 

and workshop at your institution 



Discussion



Useful References 
• IUPUI Women’s Philanthropy Institute 

https://philanthropy.iupui.edu/institutes/womens-philanthropy-
institute/index.html

• Gender Matters K Loehr CASE 

• Women, Wealth & Giving Damen & McCuistion Wiley & 
Sons 

• The Transformative Power of Women’s Philanthropy 
Taylor & Shaw-Hardy Jossey Bass

https://philanthropy.iupui.edu/institutes/womens-philanthropy-institute/index.html


Thank you 

Ann Badger

Senior Consultant & Principal 

Marts & Lundy

badger@martsandlundy.com

Kim Downes

Director of Philanthropy 

Ruyton Girls School 

downesk@ruyton.vic.edu.au

mailto:badger@martsandlundy.com
mailto:downesk@ruyton.vic.edu.au
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